


A $1 million gift from Messengers of Healing Winds
Foundation kicked off the public campaign last summer.
Museum content has been developed through a process
of information sifting and sharing. “Everyone learns from
everyone else,” Levine says. Palace staff, docents, volunteers,
and Levine traveled to 27 communi-
ties statewide to convene listening
sessions and focus groups and learn
what New Mexicans of all ethnicities
want from their state history museum.
Citizens had a lot to say, suggesting
everything from specific subject mat-
ter to expanded outreach programs.
Maryland-based exhibit design
firm Gallagher &  Associates,
known for rethinking the role
of the traditional history museum, has worked closely
with Palace staff and Museum of New Mexico design-
ers to transform what could be an ordinary (read: bor-
ing) history lesson into engaging experiences in history.
“The key is to make history come alive through
stories of people who were there at the time,” says Sujit
Tolat, associate and senior designer with Gallagher &
Associates. “When you stitch (the stories) all together,

you get a multilayered history, a multiplicity of voices.”

Drawing on
Experience

ther professionals nationwide have helped
strengthen and refine the exhibitions.
U.S. and Mexican museums have located his-
toric and archaeological collections to comple-
ment Palace collections. Specialists from the
Bob Bullock Texas State History Museum and
elsewhere have shared experiences of what
works for their audiences—or doesn't work.
In early December, consultants from Maryland’s Audience
Focus spent a weekend doing audience testing in Santa
Fe. As final plans near completion, they will test again.
“Each week brings us closer to the goal, and
each week presents new challenges” Levine says.
Understanding that technology is an essential learning
tool today, the team tapped Second Story Interactive Studios

of Portland, Oregon. Second Story’s award-winning artists,

producers, animators, writers, and programmers represent
clients ranging from the National Museum of American
History and Museum of Modern Art to Nike and Mick Jagger.

Second Story will stage the story of New Mexico through

techniques that compel viewers to “build an emotional

»

and intellectual connection to the content....,” according to
Studio Director Julie Beeler. For example, in the exhibition’s
last of six thematic displays—‘My New Mexico’—audio,
film, and other interactive media combine to highlight per-
sonal narratives of New Mexicans from the 1970s to today.

As viewers hear and see fellow residents’ stories of how
they live in the state today, they realize they, too, are part of
its ongoing history. “We want these exhibits to inspire pride in
one’s personal history and place, and in the collective history
of all New Mexicans.” Levine says. “Every New Mexican has a

place in our new history museum.”

Top: At this interactive wall, resembling the sheer rock faces
of a canyon landscape, visitors activate handprints to hear
Native peoples discuss their history and to view archaeological
materials.

Bottom: Light behind this scrim wall will illuminate
military artifacts and uniforms from figures and events that
ushered New Mexico into the American nation following the
Mexican-American War of 1846-48.

Concept drawings by Gallagher & Associates
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WHY EVERY NEW MEXICAN
SHOULD GIVE TO THE NEW
MEXICO HISTORY MUSEUM

A 14th-generation New Mexican, James T. Ortiz proudly carries

his history everywhere he goes. His father, the late Ambassador Frank

V. Ortiz Jr. of Santa Fe, personified the legacy of public service that
highlights the family’s rich ancestral history. The elder Ortiz was a
passionate advocate for building the New Mexico History Museum

as a repository for the art, culture, and history of all the peoples who

have shaped New Mexico.

As his father’s dream museum moves closer to completion, Ortiz
is even more committed to seeing the project fully funded through the Museum of New Mexico Foundation’s
Shape the Future campaign. With recent news of a $750,000 challenge grant from The Kresge Foundation, Ortiz

wants all New Mexicans to know they can help put the finishing touches on their state history museum.

Member News: Why does The Kresge Foundation Challenge Grant have you so excited?
James Ortiz: A prestigious Kresge Foundation grant is a testament to the importance of this extraordinary history
project. Every New Mexican is part of this history and can help raise the remaining $1.7 million needed to meet

conditions for the Kresge grant.

MN: Is every New Mexican really part of state history?
JO: New Mexico boasts a collective range of historical experiences unparalleled among sister states. This muse-
um gives all New Mexicans, old-timers and newcomers, a place to celebrate the cultures and stories that brought

us this far and will take us into tomorrow.

MN: Why should | support this?
JO: This is your once-in-a-lifetime opportunity to create a unique, lasting cultural experience. Your support will
help build state-of-the-art exhibitions in our New Mexico History Museum. Amonyg its highlights:

e Our museum will be a visitor-centered complex that is multicultural and multigenerational.

¢ The collections at the heart of our museum will be continually maintained and expanded.

¢ Exhibitions and related public programs will be developed to draw on the collections’ strengths and visitor

interests to support lifelong learning.
e Finally, new exhibitions, public programs, and outreach activities that teach history and social sciences at

New Mexico schools will be implemented.
MN: How do | support this?

JO: Call Colleen Kelly at (505)982-6366, ext. 107, or at colleenk@museumfoundation.org.

Or visit www.nmhistory.org/support. Thank you for joining me in investing in New Mexico’s future today!
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