
Negotiating the Pandemic 
Despite the commercial ravages of the pandemic, sales at the Foundation’s four affiliated 
Museum Shops managed to stay viable through 2020. Key factors included an increased 
online presence, brisk sales at the popular Holiday Pop-Up, an expansion of the Spiegelberg 
Shop at the New Mexico History Museum, and a novel partnership with seven other 
museum shops across the country. 

Central to this success is the dedication and perseverance of Shops staff, says Sara 
Birmingham, the Foundation’s vice president of retail operations. “Under these difficult 
conditions, our Shops staff were remarkably friendly, patient, kind and generous to an 
anxiety-centric public,” she says. “We successfully completed the year and closed the shops 
on December 27 with zero incidence of illness. This is notable.” 
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Customers can connect to products from their favorite museums, or peruse staff 
recommendations and customer favorites. Museum members will continue to receive shop 
discounts for online buying, including 10% off for general members and 15% off for 
members of The Circles.    
 

 


